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New foresight report calls on business to
go beyond sustainability towards regenerative retail
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Design studio Forest & Whale has created a container for
takeaway food that can be eaten or composted once its
contents have been consumed.
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Hyundai is exploring the future of shopping with the
opening of a hyper-connected and data-driven store,
designed to test and inspire the future shopping behaviors
of young consumers.
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Klarna is enabling consumers to see the carbon footprint of
their purchases at checkout
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Spruce refillable cleaning products use minimal and clean
brand labelling to communicate their low environmental
impact
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Sustainable shopping start-up Olive consolidates multiple
online purchases into a single weekly delivery with
reusable packaging
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